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Analysis of factors affecting consumption behavior of
urban community elderly based on ISM model
ZHANG Yidan
( Shanghai University of Engineering Science, Shanghai 201620, China)

[ Abstract] With the increase of the number of the elderly and the improvement of people“s living standards, the consumption
power of the urban community is gradually increasing, and their consumption behaviors are diversified. In this paper, the ISM
interpretation structure model and Matlab software in the field of system engineering are applied to the study of the influencing
factors of the consumption behavior of the elderly in the urban community. Based on combing the influencing factors, the complex
relationship between the factors is explored and the countermeasures are proposed. It is recommended to provide a comprehensive
aged care service for the elderly, thereby the level of social security is improved.
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Tab. 1 Level division

S; A(S;) R(S,) AGS) N R(S;) %
1 1,2,8,9,11,12  1,4,6,7,8,10,12 1,8,12 L,
2 2,11 1,2,4,6,7,8,10,11 2,11 Ls
3 3,5,11 3 3 L,
4 1,2,4,7,8,9,11,12 4,6 4 L,
5 5,11 3,5 5 L,
6 1,2,4,6,7,8,9,11,12 6 6 L,
7 1,2,7,8,9,11,12 4,6,7 7 Ly
8 1,2,8,9,11,12 1,4,6,7,8,10,12 1,8,12 L,
9 9 1,4,6,7,8,9,10,12 9 Ly
10 1,2,8,9,10,11,12 10 10 L,
11 11 1,2,3,4,5,6,7,8,10, 11 Ly
11,12
12 1,2,8,9,11,12  1,4,6,7,8,10,12 1,2,8 L,
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Fig. 1 Consumer behavior interpretation structure model
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